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TUTORIAL (* DELETE AS APPROPRIATE) 

0BCOURSE PARTICULARS 
  
#1: …EA428 Title: Advanced Studies in Marketing 

 
 

1BSESSION PARTICULARS 
   
#: .1. Title: Applications on Marketing as Exchange  Hrs: …2 

 
2BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Discussion of course outline and project outline 
 In groups discuss insights of the article 
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…….  
…….  
…….  
…….  
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        SESSION PLAN 

TUTORIAL (* DELETE AS APPROPRIATE) 

3BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
4BSESSION PARTICULARS 

   
#: .2. Applications on Marketing as Exchange and project follow up Hrs: …2 

 
5BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Formation of groups, group leaders and choosing a marketing related topic  
 Discuss in groups real life examples related to the article  
  
  
  
  
  
  
  
…….  
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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Designation       Designation 
Name: Dr. Dalia Farrag     Name: Dr. Khaled Hanafy 
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 Department of: Marketing and International Business. 
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TUTORIAL (* DELETE AS APPROPRIATE) 

6BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
7BSESSION PARTICULARS 

   
#: .3. Applications on the Globalization of Markets and project follow 

up 
Hrs: …2 

 
8BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Articles Approval and choosing research problem that could be applied on the Egyptian market 

with giving examples on this 
 Discuss in groups insights on the article 
  
  
  
  
  
  
  
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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        SESSION PLAN 

 
Tutorial (* Delete as Appropriate) 

9BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
10BSESSION PARTICULARS 

   
#: .4. Applications on the globalization of Markets  Hrs: 2 

 
11BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Discuss in groups real life examples on companies who have successfully become global and 

others that have failed as multinationals 
  
  
  
…….  
…….  
…….  
…….  
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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Designation       Designation 
Name: Dr. Dalia Farrag     Name: Dr. Khaled Hanafy 
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TUTORIAL (* DELETE AS APPROPRIATE) 

12BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
13BSESSION PARTICULARS 

   
#: 5 Project follow up Hrs: …2 

 
14BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Phase 1 and two submission of group project 
 Explaining how to find 3 articles for the individual project and link them together  
  
  
  
  
…….  
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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 Department of: Marketing and International Business. 

 

        SESSION PLAN 
 

TUTORIAL (* DELETE AS APPROPRIATE) 

15BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
16BSESSION PARTICULARS 

   
#: .6. Applications on  the effects of physical surroundings and project 

follow up 
Hrs: …2 

 
17BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Explanation on how to write individual project report 
 Discuss in groups insights on the article 
  
  
…….  
…….  
……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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Designation       Designation 
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TUTORIAL (* DELETE AS APPROPRIATE) 

18BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
19BSESSION PARTICULARS 

   
#:7…… Title: Revision Hrs: …2 

 
20BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Sample questions on the 3 articles 
  
  
  
  
  
……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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TUTORIAL (* DELETE AS APPROPRIATE) 

21BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
22BSESSION PARTICULARS 

   
#: .8. Applications on the effects of physical surroundings  Hrs: …2 

 
23BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Discuss in groups real life examples on how physical surroundings affects consumers’ behavior 
  
  
  
  
  
……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 

Prepared by:      Approved by: 
Designation       Designation 
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TUTORIAL (* DELETE AS APPROPRIATE) 

24BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
25BSESSION PARTICULARS 

   
#: 9. Applications on high performance marketing and project follow 

up 
Hrs: …2 

 
26BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Research design formulation, qualitative or quantitative and how shall you analyze your 

findings? 
 Discuss in groups insights on the article  
  
  
 -  
……. …………………………………………………………………………………………………… 
……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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Designation       Designation 
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TUTORIAL (* DELETE AS APPROPRIATE) 

27BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
28BSESSION PARTICULARS 

   
#:.10. Applications on a different Approach to develop new products 

and project follow up 
Hrs: …2 

 
29BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Discuss in groups insights on the article 
 SPSS session  
  
  
  
  
  
  
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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TUTORIAL (* DELETE AS APPROPRIATE) 

30BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
31BSESSION PARTICULARS 

   
#:11. Applications on mind your price cues and project follow up Hrs:  2 

 
32BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 SPSS session 
 Discuss in groups insights on the article 
  
  
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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TUTORIAL (* DELETE AS APPROPRIATE) 

33BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
34BSESSION PARTICULARS 

   
#: 12 Project follow up Hrs: …2… 

 
35BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Data entry and analysis and how to write a good report 
  
  
  
  
  
……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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 TUTORIAL (* DELETE AS APPROPRIATE) 
36BCOURSE PARTICULARS 

  
#  EA428 Advanced Studies in Marketing 

 
37BSESSION PARTICULARS 

   
#: 13 Project follow up Hrs: 

…2……………….……… 
 

38BLEARNING OUTCOMES / ABILITIES GAINED* 
# Outcome Description 

 Tips on how to make a good presentation 
  
  
  
  
  
  
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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TUTORIAL (* DELETE AS APPROPRIATE)  

39BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
40BSESSION PARTICULARS 

   
#: 14 Applications on Mobile Advertising or Mobile Marketing and 

project follow up 
Hrs: …2 

 
41BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 How to write references and the sequence of the project 
 Discuss in groups insights on the article 
  
  
  
  
 ………………………………………………………………………………………………… 
 …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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TUTORIAL (* DELETE AS APPROPRIATE) 

42BCOURSE PARTICULARS 
  
#  EA428 Advanced Studies in Marketing 

 
43BSESSION PARTICULARS 

   
#:15.  Applications on mobile advertising or mobile marketing and 

project follow up 
Hrs: … 

 
44BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
 Revising all projects steps and collecting all progress reports  
 Discuss in groups real life examples on the difference between mobile advertising and 

mobile marketing 
  
  
  
……. …………………………………………………………………………………………………… 
……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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