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……. Discussion questions CH 4 Text book Page 120, questions  1,2,3, 4 & 8 
…….       Discuss the culture Analysis  ---- project 
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……. Discussion questions 1, 2, 3 & 4 
…….      Submitting Economic Analysis 
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……. Case page -650 – Marketing at the bottom of the pyramid 
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……. ………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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…….  Submit Project phase 3 – Market Audit 
……. Discuss Phase 4 the business Plan 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
……. ………………………………………………………………………………………………… 
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……. Mac Donald great Britain – Turnaround case page -- 654 
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