Course File Summary
	Course Information

	
	
	
	

	College / Institute / Centre
	Of Management & Technology
	                                                          Department
	Marketing&International business

	Programme Title
	Bachelor of Business Administration
	                                                 Programme Code
	

	Course Title
	International Marketing
	                                                        Course Code
	EA812

	# Hours                                ----------2------------             ---------2--------------          -------3----------------

                                                   Lecture                         Lab / Tutorial                       Credit



	Pre Requisites :




	Course Description

	
 and mix

Providing an overall understanding of international marketing and the adaptation  to foreign business, factors hindering international success including uncontrollables.



	Course Objectives

	Students  should be able to know how to adapt their products to Foreign countries, and differentiate between dealing domestically, internationally & globally



	Staff Requirements

	

	
	Qualifications
	Special Skills
	Number 

	Lectures
	Ph.D in Marketing
	Interpersonal skills computer skills
	

	
	
	
	

	Tutorials
	MBA major Marketing
	Interpersonal skills computer skills
	

	
	
	
	

	Laboratories / Workshops
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	Lecture Schedule 

	Lecture
	Description

	#
	Week
	Hrs
	

	1
	1
	2
	Chapter 1:  The Scope and Challenge of International Marketing

	2
	…2…
	2
	Continue The Scope and Challenge of International Marketing

	3
	…3…
	2
	Chapter 4:  Cultural Dynamics in Assessing Global Markets

	4
	…4…
	2
	Continue Cultural Dynamics in Assessing Global Markets

	5
	…5…
	2
	Chapter 5: Culture, Management Style, and Business Systems

	6
	…6…
	2
	Continue Culture, Management Style, and Business Systems

	7
	…7…
	2
	7th week exam

	8
	…8…
	2
	Chapter 6: The Political Environment: A Critical Concern

	9
	9 
	2
	Cont. Chapter 6: The Political Environment: A Critical Concern

	10
	10
	2
	Chapter 8:  Developing a Global Vision through Marketing Research

	11
	11
	2
	Chapter 9:  Emerging Markets

	12
	12
	2
	Project presentations

	13
	13
	2
	Continue Emerging Markets

	14
	14
	2
	Chapter 16: Integrated Marketing Communications and International Advertising

	15
	15
	2
	Continue Integrated Marketing Communications and International Advertising

	16
	16
	2
	Final Exam……………………………………………………………………………


	Text Books

	Code*
	Description

	…………
	International Marketing, Cateora and Graham, 13th  edition, Prentice Hall

	…………
	…………………………………………………………………………………………………


	Reading and other resources 

	Code*
	Description

	…………
	…………………………………………………………………………………………………

	…………
	…………………………………………………………………………………………………


	Tutorial Schedule

	Tutorial
	Topic

	#
	Week
	Hrs
	

	
	…1…
	2
	“Starbucks Going global Fats” – textbook page 596…………………

	2
	…2…
	2
	“Starbucks Going global Fats” – textbook page 596, Discussion questions Text book Page 25, questions  1,2, 4, 5 & 6

	3
	…3…
	2
	Case 2 – Coke & Pepsi learn to Compete in India --- page  604

	4
	…4…
	2
	Cont. Case 2 – Coke & Pepsi learn to Compete in India --- page  604

	5
	…5…
	2
	Discussion questions CH 4 Text book Page 120, questions 1, 2, 3, 4 & 8……………………

	6
	…6…
	2
	Introduction to case 3  -- Euro Disney – page 614

	7
	7
	2
	Solving the 7th week exam

	8
	8
	2
	Cont “Euro Disney Case ”

	9
	9
	2
	Discussion questions 1, 2, 3 & 4…Ch 5 …………………

	10
	10
	2
	Nestle case 

	11
	11
	2
	Case page -650 – Marketing at the bottom of the pyramid……………………

	12
	12
	2
	Project Revision

	13
	13
	2
	Cont Case page -650 – Marketing at the bottom of the pyramid

	14
	14
	2
	Revision

	15
	15
	2
	Revision
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	Laboratory Workshop Schedule

	Laboratory
	Description

	#
	Week
	Hrs.
	Code
	

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………


	Computer Usage

	Power point presentations…..……………………

	……………………………………………………………………………………..……………………

	……………………………………………………………………………………..……………………

	……………………………………………………………………………………..……………………


	Grading and Assessment Method

	Week #
	Points
	Written
	Oral
	Term Paper
	Continuous 
	Thesis
	
	
	
	

	7
	30
	30
	
	
	
	
	
	
	
	

	12
	20
	
	
	20
	
	
	
	
	
	

	1-15
	10
	
	
	
	10
	
	
	
	
	

	16
	40
	40
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	Course format and Methodology 

	Code*
	Description

	…………
	The course will include a combination of a lecture and practical exercises



	…………
	The course activities includes in class team discussion

	…………
	The course involves team discussion for solving real applications where students have to apply what they have taken in the course from a practical perspective 

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	……….
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	* TB : Text Book               RB: Reference Book                ST: Standards / Codes                 LN: Lecture Notes


	Supplementary Material

	Code*
	Description

	…………
	Case studies………………………………………………………………………

	…………
	…………………………………………………………………………………………

	………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	*PR: Periodical   SW: Software     VT: Video Tape    OS: Overhead Slide    MD: Model      AC: Audio Cassette


	Educational Resources
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App. 7.2
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