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                  College/Institute/Centre: Management and Technology

Department of: Marketing and International Business
        Session Plan

 Tutorial                   

(* Delete as Appropriate)
	Course Particulars

	
	

	#:  EA 327
	Title: Integrated Marketing Communications (IMC)


	Session Particulars

	
	
	

	#:  1
	Title: Application on integrated marketing communications
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	    1
	Read (Case)  book page 2 and relate it to points in Chapter

	    2
	Case 2 book page 25

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………
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	…….
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	……………………………………………………………………………………………………
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Designation
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	Lecture 

Source Material

- Integrated advertising, promotion and marketing communications, Pearson, Prentice Hall 
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Educational Resources

White Board/data show



	

	Tutorial / laboratory / Workshop (Delete as required)




2 of 2

	Session Particulars

	
	
	

	#:  2
	Title: Application on Corporate image and brand management
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	    1
	Read (Case) Book page 28 and relate points to chapter

	    2
	In groups solve case 1 page 57

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
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	…….
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  3
	Title: Promotions opportunity analysis
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	    1
	In groups solve case 2  Book page127

	
	

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………
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MPC 3/3-1

	Session Particulars

	
	
	

	#:  4
	Title: Advertising management
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	     1
	In groups solve case at end of chapter

	
	

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  5
	Title:  Application on Advertising design: theoretical frameworks
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	     1
	In groups solve case at end of chapter

	
	

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  6
	Title: Revision
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	
	Questions on chapters 1, 2, 4, 5 and 6

	
	

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………
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	……………………………………………………………………………………………………
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  7
	Title: Application on Advertising design (cont.)
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	    1
	Exam solving

	    2
	Discuss examples related to different points in the chapter

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
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	Session Particulars

	
	
	

	#:  8
	Title: Application on advertising media selection
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	     1
	In groups solve case at the end of chapter

	2
	Discuss different examples on media selection

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  9
	Title: Application on consumer promotions
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	    1
	Discuss Examples that show the difference between  premiums, Contests and sweepstakes, Refunds and rebates, Sampling, Bonus packs and Price offs

	    2
	In groups solve case at end of the chapter

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………
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	Tutorial / laboratory / Workshop (Delete as required)











MPC 3/3-1

	Session Particulars

	
	
	

	#:  10
	Title: Application on Personal selling
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	     1
	Discuss  real life examples on companies that use personal selling  

	2
	In groups solve case at the end of chapter

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  11
	Title: Revision
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	    
	Revision questions on Chapter 6, 8, 10 and 11

	
	

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………
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	……………………………………………………………………………………………………

	…….
	……………………………………………………………………………………………………
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	Session Particulars

	
	
	

	#:  12
	Title: Application on Public relations
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	     1
	Discuss real life examples of companies who effectively use Public Relations

	2
	In groups solve case at the end of chapter 

	…….
	……………………………………………………………………………………………………
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	……………………………………………………………………………………………………
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  13
	Title: Application on Internet marketing
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	     1
	In groups solve case at the end of the chapter
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	Tutorial / laboratory / Workshop (Delete as required)




	Session Particulars

	
	
	

	#:  14
	Title: IMC for small businesses 
	Hrs: 2


	Learning Outcomes / Abilities Gained*

	#
	Outcome Description

	     1
	In groups solve case at the end of the chapter
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