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	Course Aim

	The aim of this intensive course is to familiarize students with basic applications of research in marketing. The course shall expose students to the marketing research process through real case applications, examples as well as theory. Furthermore, this course allows students to understand fundamentals that allow them to become researchers and intelligent users of research.   




	Course Objectives

	the course comprises :

1. Research Design formulation

2. Data Collection preparation, analysis and reporting

3. Real Life cases related to each topic covered  

- 


	Staff Requirements

	

	
	Qualifications
	Special Skills
	Number 

	Lectures
	PhD of Business Administration
	
	1

	
	
	
	

	Tutorials
	Bachelor of Business administration
	
	1/2

	Laboratories / Workshops
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	Lecture Schedule 

	Lecture
	Description

	#
	Week
	Hrs
	

	1
	1
	3
	Introduction and Early Phases of Marketing Research

	2
	2
	3
	Introduction to Research design formulation

	3
	3
	3
	Research design objectives

	4
	4
	3
	Exploratory research design

	5
	5
	3
	Descriptive research design + primarily presentation 

	6
	6
	3
	Causal research design

	7
	7
	3
	7th week exam

	8
	8
	3
	Measurement & Scaling

	9
	9
	3
	Questionnaire design

	10
	10
	3
	Sampling: design & procedures  

	11
	11
	3
	Data Collection, preparation, analysis and reporting

	12
	12
	3
	Group term project discussion

	13
	13
	3
	Fieldwork

	14
	14
	3
	Data preparation, Basic analysis

	15
	15
	3
	Report preparation and presentation 

	16
	16
	3
	Final exam


	Text Books

	Code*
	Description

	…………
	· Marketing Research: An applied orientation, Naresh K. Malhotra, fifth edition, Pearson Prentice Hall.


	Reference Books

	Code*
	Description

	…………
	· Journal of Marketing Research, Journal of Marketing, International journal of Research in marketing and International Journal of Market Research.  

· www.marketingpower.com , www.emerald.com


	
	


	Tutorial Schedule

	Tutorial
	Topic

	#
	Week
	Hrs
	

	
	1
	
	An overview about the course

	
	2
	
	

	
	3
	
	

	
	4
	
	

	
	5
	
	

	
	6
	
	

	
	7
	
	7th week Exam

	
	8
	
	Explain how your project results will help the client make specific marketing decisions. 

	
	9
	
	Analyze the environmental context of the problem: past information and forecasts, resources and constraints, objectives, buyers behavior, legal environment, economic environment and marketing and technological skills

	
	10
	
	Introduction on SPSS

	
	11
	
	Data Entry On SPSS+ Discussion and Follow upon group term project and choosing appropriate research design

	
	12
	
	Questionnaire formulation

	
	13
	
	Project assessment

	
	14

15
	
	Revision on the final exam

Final Exam
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	Laboratory Workshop Schedule

	Laboratory
	Description

	#
	Week
	Hrs.
	Code
	

	…
	……
	……
	……
	……………………………NA…………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………

	…
	……
	……
	……
	………………………………………………………………………………


	Computer Usage

	Mis1.aast.edu/moodle

	SPSS program

	……………………………………………………………………………………..……………………

	……………………………………………………………………………………..……………………


	Grading and Assessment Method

	Week #
	Points
	Written
	Oral
	Term Paper
	Continuous 
	Thesis
	
	
	
	

	7
	30
	25
	
	
	
	
	
	
	
	

	12
	20
	
	
	30
	
	
	
	
	
	

	1-15
	10
	
	
	
	15
	
	
	
	
	

	16
	40
	25
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	Code*
	Description

	…………
	……………………………………NA………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………
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	…………
	……………………………………………………………………………………………

	……….
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	* TB : Text Book                    RB: Reference Book                       ST: Standards / Codes                      LN: Lecture Notes


	Supplementary Material

	Code*
	Description

	…………
	…………………………………NA…………………………………………………

	…………
	…………………………………………………………………………………………

	………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
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	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
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	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	…………
	……………………………………………………………………………………………

	*PR: Periodical       SW: Software         VT: Video Tape        OS: Overhead Slide        MD: Model         AC: Audio Cassette


	Educational Resources
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