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1BSESSION PARTICULARS 
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#:7…… E-Marketing Strategy: Consumer Behavior+ 7th week exam Hrs: 

…2……………….……… 
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#: 9.…… E-Marketing Strategy: Differentiation and Positioning 
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26BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
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31BSESSION PARTICULARS 
   
#:11.…… E-Marketing Management: Price Hrs: 
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32BLEARNING OUTCOMES / ABILITIES GAINED* 
# Outcome Description 

 12th week revision 
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