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1 Definitions and Content of the field 
2 Benefits and Limitations 
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5 Managerial Issues 
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CR226 Title:  Introduction to E-Business 
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#: 3 Title: On-line Customer Service, Internet Shopping Hrs: 3Hrs 

 
8BLEARNING OUTCOMES / ABILITIES GAINED* 

# Outcome Description 
1 Discussing the online customer service 
2 Discussing the internet shopping 
3 …………………………………………………………………………………………………… 
4 …………………………………………………………………………………………………… 
5 …………………………………………………………………………………………………… 
6 …………………………………………………………………………………………………… 
7 …………………………………………………………………………………………………… 

……. …………………………………………………………………………………………………… 
……. …………………………………………………………………………………………………… 
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1 Building Customer relationships………………………………………………………………….. 
2 The Consumer Behavior Model…………………………………………………………………... 
3 Personal Characteristics and the Demographic of Internet Surfers……………………………….. 
4 Consumer Purchasing  Decision-Making…………………………………………………….…… 
5 One-to-One and Relationship Marketing…………………………………………………………. 
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